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A Study on Farmers' Awareness of 
Crop Insurance in West Bengal 
Policy Prescriptions and 
Entrepreneurial Pathways 
Rupam Mukherjee and Debabrata Mukhopadhyay 

Abstract 

Agricultural development in India provides support to a large section of 
farmers who operate on small holdings and have very limited risk bearing 
capacity Farmers are often exposed to natural vagaries, which adversely 

affect their agricultural pro�uction and Jarm income. Moreover, there is 
huge financial exclusion in rural sector of the nation. If there is a crop 

failure, farmers are crushed under the burden of debt. Farmers seek to 
avoid risk in terms of various managerial and institutional mechanismns. 
But it is widely believed that "Crop Insurance' is the only institutional 
mechanism available against production risk in farming. Unfortunately, 
peneration of crop insurance schemnes in India has been low in terms of the

area of land insred and the number of farmers covered. There are the 

problems of low risk awareness and lack of insurance culture among the 

farmers. In this backdrop, the paper docunments the findings of a survey of 
140 farmers, which was taken up in some selected villages of North 24 

Parganas district of West Bengal. The study shows that likelihood of this 
awareness increases with increase in landholding size, education level, bor- 
rowing history and social participation of the farmers, whereas it decreases 
with the non-farm income and livestock of the farmers. The author pro- 

poses measures to promote and spread awareness of crop insurance among 

the farmers as a risk mitigation tool in farming, which will increase farm 
production and stabilize the fluctuation in farm income. The stuady provides
Valuable policy measures to the government in better designing of their 

Crop insuramceproducts and will also help the private agro-insurmce busi-

Mess, which is recently taking off in the country 
WOrds: Risk Mitigation, Crop Insurance, Awareness, Perception 
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